
Sinclair Broadcasting's decision to force their local 
stations to air an anti-Kerry documentary in the 
weeks before the election is a frightening example 
of the dangers of media consolidation.

Sinclair uses the public airwaves free of charge, and 
is obligated by law to serve the public interest. But 
when large companies control the airwaves, we get 
more of what's good for their profits and de-
regulation and less of what we need for our 
democracy. This is not a case of things being 
market-driven; it is a case of the wealthy feeding 
Americans one side of an issue edited by a biased 
special interest group.  Michael Moore's topical 
Farenheit 9/11 was topical and controversial and 
one-sided, but it did NOT come into our homes via 
free use of our public air waves.

Sinclair's actions show why we need to strengthen 
media ownership rules, not weaken them. They 
show why the license renewal process needs to 
involve more than a returned postcard. Each 
station's performance in the public interest and not 
in the service of a particular political point-of-view 
needs to be carefully reviewed at renewal time.  

Thank you.


